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SUMMARY:
OPERATION AND SURVIVAL
OF THE MUSEUM
EXPOSED TO THE INFLUENCE
OF THE PANDEMIC

In 2021, the adverse influence resulting from the
COVID-19 pandemic still exists. Now the Delta variant

is continuously sweeping the world, and the number of
confirmed cases infected with the new Omicron variant
is rocketing on a global scale. As a result, quite a few
countries have come to a standstill to different degrees.
In China, locally transmitted COVID-19 cases have been
reported in several provinces and cities. Throughout
2021, Shanghai saw locally transmitted COVID-19 cases
in January, August, November and December, with some
districts being marked as middle-risk or high-risk areas.
Against such a context, the Shanghai Museum of Glass
(“SHMOG”) received the early warning of pandemic
prevention from the superior authority 22 times. And the
recurrence of the pandemic inevitably exerted greater
influence on the operation and survival of SHMOG.
Exposed to the objective influence of the pandemic,
SHMOG, a non-state-owned museum, encountered
difficulties in maintaining favorable operation status

and delivering wonderful cultural contents to audiences
with its own efforts, in addition to putting the pandemic
prevention measures in place. In front of the realities
and difficulties, SHMOG managed to fully leverage

its subjective initiative and succeeded in making
remarkable achievements. Throughout the year, the
number of visitors increased by 19% compared with that
in 2020, and the ticketing income increased by 80%,
placing SHMOG on the track of sustainable development
despite the pandemic.

The comprehensive renovation and upgrading of the
Kids Museum of Glass ranked to be the first priority of
SHMOG in 2021. The brand-new Kids Museum of Glass
2.0, by incorporating the concept of “making children
the core visit drivers” into venue content design and
visit experience, aims to become the first glass-themed
and children-oriented contemporary design museum,
demonstrating the vision of SHMOG to become a
world-class public cultural service institution, and
providing children and their parents a high-quality
platform to jointly participate in art and cultural life
and appreciate art culture. The Kids Museum of Glass
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President ZhangLin
in the brand-new Kids Museum of Glass 2.0

2.0 also garnered the Red Dot Award and the German
Design Award this year, which represented that it has

been internationally recognized.

SHMOG also attempted to deliver to audiences a more
fresh cultural experience by new modes of exhibition
and activity cooperation. In terms of exhibition, it was
the first time that we diverted our attention to ethnic
and folk painting works. On February 7th, The Light of
Life - Pingpo Miao Painting Exhibition formally kicked
off in SHMOG. In addition to more than 20 painting
works from Pingpo Village, audiences also appreciated
embroideries, garments and other exquisite handicrafts
with Miao characteristics as well as image works related
to Pingpo Village at this Exhibition. In the exhibition
design, the neon installation was utilized to pay special
tribute to the totem of “Butterfly Mother” - an important
part of the Miao culture, and demonstrated the cross-
boundary combination of traditional folk paintings with
contemporary art design. In terms of public education
activities, SHMOG, in addition to continued efforts on
public education projects of various brands for children,
also launched a lot of other activities. During the
summer holiday, for instance, SHMOG also designed the
activity - “Travel the World with Bobo&Lili” for children
in response to the tourism dilemma resulting from the
pandemic. Taking the distinctive culture and glass art
of Italy and Japan as clues, it is designed to expand

the horizon of children and initiate their link with the
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world. Furthermore, SHMOG innovatively introduced

AR game to the “24H Museum”, a special event for

the National Day holidays, and through the AR game
design based on mini-program and virtual image, led
audiences to visit the museum in laugher, to clear stages
by answering questions, and to embrace the trend of

“museum + digitalization”.

In addition to excellent cultural contents, SHMOG
always takes into consideration the services available
for audiences, and has given audiences a better visit
experience via operation improvement in many aspects.
2021 saw the formal launch of the mini-program of
SHMOG, which enables audiences to learn information,
purchase tickets, book activity curriculum, and have
other visit demands satisfied. Based on making user
portraits, the mini-program makes personalized
ticketing services and visit suggestions. Meanwhile,

the mini-program also provides basic data for the
museum’s follow-up audience investigation and analysis
to promote the museum’s digital transformation in terms
of public services. Upon opening of the Kids Museum
of Glass 2.0, SHMOG, targeted at the DIY experience of
children, particularly upgraded the DIY material package
by making it brighter and smaller. In the meantime,

it launched the DIY activity of fridge magnets and cup
mats as an extension of its collections, optimized the
experience of hot-melt glass curriculum, and developed
the ice cream theme to cater to different demands of
children aged from 5 to 16 and to furnish abundant

and complete curriculum experience for children
visiting SHMOG.

Thanks to our painstaking efforts, SHMOG received
the attention of people from all walks of life in 2021.
SHMOG summarized its years of operating experience,
proactively participated in the government cultural

development, and offered advice and suggestions. For

[.Summary

instance, it took part in the thematic seminars organized
by Liu Qibao, Vice Chairman of the CPPCC and Zhou
Huilin from the Publicity Department of the Shanghai
Municipal Party Committee respectively, and addressed
keynote speeches thereon. Zhang Lin, Director of
SHMOG, wrote an article that briefs the practice of
SHMOG for developing public cultural services and
enlightenment from such practice, which was included
into the 2022 Shanghai Report on Development of
Public Cultural Services published by the Shanghai
Academy of Social Sciences. SHMOG was elected as the
destination of off-campus study and visit by Shanghai
Pudong Foreign Language School, Shanghai United
International School, Harrow School, Aiju Primary
School and other middle and primary schools. Besides,
it was favored as a venue for commercial activities by
world-famous brands and enterprises, such as Apple,
Buick, Bentley, Lincoln, Motorola and the Labor Union
of Baosteel. BRKN / Broken Exhibition Hall was taken

as the special shooting venue of The ONE International
Women’s Film Festival. This year, SHMOG carried out
more active contact with peers in the museum field,
cultural institutions and consulates. Staying to be the
Vice President Organization of Chinese Museums
Association, it attracted the Consulate General of the
Republic of France in Shanghai, the Consulate General of

Swiss Confederation in Shanghai, the Consulate General

The new performance “Wand

of Radiance

of the Kingdom of Belgium in Shanghai, the Consulate
General of the Hellenic Republic in Shanghai, the
Consulate General of the Grand Duchy of Luxembourg
in Shanghai, the Consulate General of Sweden in
Shanghai, CEIBS, the International Museum Research
and Exchange Center of The International Council

of Museums at Shanghai University, the Shanghai
Museum, the Zhejiang Museum of Natural History, the
Xi'an Film Studio Museum, and the Suzhou Museum to
visit and study, and to keep contact with it. Although
the pandemic hinders international communication,

as a member of the international glass art community,
SHMOG always maintains close communication with the
international glass art community. In the beginning of
2021, Zhang Lin, Director of SHMOG, was invited to be
a judge of the Toyama International Glass Exhibition for

the second time, and SHMOG an important partner.

As to the media work this year, SHMOG post videos

on WeChat Channels and Douyin for the launch and
development of future video accounts, in addition to
maintaining high-level and high-quality content release
on original We-Media platforms. SHMOG received
attention from media both at home and abroad. For
instance, television media including Dragon TV, CGTN,
International Channel Shanghai, SETV and DOCUTYV,
multiple mainstream portal websites like people.cn,
xinhuanet.com, Tencent, Baidu, Sohu.com, eastday.com
and NetEase, and traditional media and new media
represented by Jiefang Daily, Xinmin Evening News, Wen

Hui Daily, China Daily, CHINAdvertising, Happy Travel
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of Shanghai, Knews, Shanghai Observer, AD and iKids
all made easy-to-understand special reports oriented
at hall construction, operation concept and distinctive
activities of SHMOG.

May 18th, 2021 marked the 10th anniversary of SHMOG.
The slogan of the 10th anniversary - “Ready for The
Next” not only indicates the expectation of SHMOG for
a better future, but also bears its gratitude to audiences
and people who have contributed to the development
of SHMOG over the past decade. It is the solid progress,
transformation and pursuit of innovation over the past
decade that enables SHMOG to gain the preference
and support of people from all walks of life. SHMOG
will unceasingly accumulate strength for continuous
improvement, play the role of connecting the past

with the future, pursue the ultimate goal of “cultivating
the museum lifestyle”, and endeavor to present a

kaleidoscope-like wonderful world.
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EXHIBITION

In 2021, the transformation and upgrading of the
Kids Museum of Glass ranked to be the top priority
of permanent exhibitions. SHMOG re-planned the
entire space and exhibitions of the Kids Museum
of Glass, and conducted substantial upgrades on
the original basis, giving birth to the emergence

of the Kids Museum of Glass 2.0. As to the theme
of exhibition planning, SHMOG also made new
attempts and launched exhibitions in five different
themes. On the one hand, it gave attention to the
ethnic and folk painting works made of materials
other than glass, and brought paintings created by
mothers from Pingpo Village to urban audiences.
On the other hand, SHMOG, in response to the
influence on the planning of temporary exhibitions
of international artists resulting from the pandemic,

determined to take collections as themes of

temporary exhibitions, and launched four exhibitions

themed by Some Like Them Cold, The Shadow of
Your Shadow, Color Lab: Blue and Color Lab. Green

for audiences. Thanks to this opportunity, collections

idled in the warehouse were presented in front of
audiences with a brand-new appearance, and were

fully leveraged.

(1) Renovation of Permanent Exhibition:
The Kids Museum of Glass 2.0

Built in 2015, the Kids Museum of Glass outperformed
the public’s imagination of the space for children then.
Up to now, the number of domestic and overseas
audiences visiting there approaches to one million. Six
years later, it has made a thoroughgoing change, and
now embraces an extensive base of children and their
parents with a brand-new appearance, and hopes to
become the most interesting museum for children.

The Kids Museum of Glass puts the visit experience of
children on the top agenda, and aims to become the
first glass-themed and children-oriented contemporary
art museum. The exhibition space takes on unique
design aesthetics and narrative philosophy. Based

on the concept of “white cube”, the Kids Museum of
Glass has transformed the original glass instrument
production workshop of 2,320 square meters to the
avant-garde art space by outfitting cutting-edge
interactive multi-media devices, and applied works like
“Mirror Square”, “Kaleidoscope” and “Color” to provide a
real interactive experience for audiences. Bare primitive
timber structure and brick walls are reserved to reinforce
the authenticity and historical sense, and to create the
intriguing dialogue between “the new and the old”.
The space strikes a balance between avant-garde and
elegance, and constitutes a bold declaration.

Allowing children to conduct independent exploration
is the core of a visit to the Kids Museum of Glass. To
encourage young visitors to make active learning, the
exhibition design is oriented at a game of treasure
hunt, which allows children to perform independent
exploration within the Kids Museum of Glass. The
exhibition comprises 26 pieces of works, each of which
corresponds to one English letter. And the tasks to be
completed by audiences are to find letters of those
works, and mark them on the task manually. Those
works are designed for interaction with audiences in
diversified ways. From knowledge of glass to various
production processes of glass, children dominate the
entire visitor experience, further explore themes they
have an interest in, and proactively learn knowledge
about glass, environment, science, technology, art,

design, and human civilization.

In the space of 2,320 square meters, a rest area
available to audiences is added. In the multimedia area,
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Exhibition scene photo of
Kids Museum of Glass 2.0

various glass-themed videos related to such fields as
architecture, art, design and music are played. The
capacious multifunction “K Space” provides playgrounds
for energetic children, who, after finishing the visit,
may play basketball, football, bouncing ball and other
sports equipment there to consume their excessive
energy. It is also the place for hosting “Museum Camp
Night”, where children may spend a unique night in
the tent. In the DIY space, the large furnace exclusive
for glass manufacturing and the latest operation desks
are furnished. It’s available to experience almost all the
glass creation processes in our DIY project, such as
lampworking, glass blowing, fusing and glass mosaic.
The flexible space may be used to convene temporary
exhibitions and activities, and may accommodate

groups from several schools.

The Kids Museum of Glass 2.0 incorporates the concept
of “making children the core visit drivers” into venue
content design and visit experience, and aims to
become the first glass-themed and children-oriented
contemporary design museum. It manages to furnish
children and their parents with distinctively different
museum Visit experiences by virtue of children-oriented
activities, from exhibitions catering to the cognitive and
learning competence of children to ingenious interactive
and exploratory games and abundant DIY courses.
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(ll) The Light of Life - Pingpo Miao
Painting Exhibition

All paintings displayed at this Exhibition are created by
Miao mothers, who always live in Pingpo Village, Longli
County, Qiannan Prefecture, Guizhou Province from
generation to generation. This is also the habitation of
Miao offspring “Little HuaMiao”. Except for the busy
farming season, mothers prefer to draw paintings
themed by “mountains and rivers, sky and ground,
themselves and daily life”, and transfer such long-
standing traditional Miao art as batik and embroidery
from cloth to paper and then to walls across Pingpo
Village, thus developing the Miao painting style and
content unique to Pingpo Village, which is dubbed as
“Pingpo Miao Painting”.

This Exhibition also included embroidery, clothing and
other exquisite handicrafts with Miao characteristics

as well as image works related to Pingpo Village,
which, through abundant figures, objects and scenery,
demonstrated the occurrence place and cultural
background of Pingpo Miao Painting. In addition, the
exhibition design paid special tribute to the important
totem of “Butterfly Mother” in the Miao culture.
Specifically, the neon installation like a huge butterfly

in the exhibition hall commanded the attention of

all visitors. This artistic installation demonstrated

the glass feature of SHMOG as well as the cross-
boundary integration of traditional folk painting

with contemporary art design. SHMOG s sincere in
presenting those wonderful works once deeply buried
in mountains to “open another window for all visitors to
observe the world”, initiate the dialogue between ethnic
culture and urban culture, and explore how to inherit
and develop Miao Painting in the new era.

II. Exhibition

Exhibition scene photo of
Some Like Them Cold

(ll1) Some Like Them Cold

The title of the exhibition Some Like Them Cold comes
from Ring Lardner’s short story of the same name.
“But the time | like them is when they’re like you.” For a
themed museum, no matter how glass, its protagonist,
crosses the border with technology, design and
contemporary art in a closely connected but ever-
changing manner, its materiality is the starting point
and destination of the exhibition, where the curation

pathway begins and ends.

The first part Translation is intended to show the variety
of symbolic possibilities of the material. From Chinese
landscapes to modernism, from special kiln casts of
micro-transparency to utopias created by mirrored
reflections, this part reflects how the same material
presents different landscapes through the artist’s
translation. The second section, Medium, discusses

how glass, as a medium, transmits, stores and distorts
people’s observations and perceptions of the world in
an artistic context. The final section of the exhibition
ventures beyond the realm of glass art, showing glass
from contemporary art, industrial history and even
behind the scenes of past exhibitions. Besides,

the windows in the exhibition hall are also laminated
with photographs of the glass factory period before the
museum was renovated to indicate that the possibilities
of glass are far broader than those presented in the
exhibition hall.

1/

Exhibition poster of
Color Lab: Green

(IV) The Shadow of Your Shadow

The Exhibition - The Shadow of Your Shadow displayed
six large-scale installation works of six artists. In
addition to fully leveraging collections of SHMOG

like Mandragora, Bianshu and Double Mirror, and
installations represented by Terrestrial Locomotion
and Dichroic Glass, the new works of the artist Zheng
Wenging were added to present the Exhibition
featuring reasonable content and abundant vision.
They lead all other works, and aim at developing the
psychedelic and mysterious exhibition characteristics
and striking a chord with visitors in the infinitely long
and occult atmosphere.

The title of the Exhibition adopts the form of
“palindrome (the same string on both cis-read and read
back)” in the Chinese traditional poem game, which
implies the large quantity of rotation and back-and-
forth existing in the Exhibition. On the contrary, the
Exhibition - Some Like Them Cold launched at the same
time elected more “realistic” narrative mode, while the
Exhibition - The Shadow of Your Shadow favored more
“abstract” emotion and disposition, which applied the
shadow generated from the reflection and refraction of
large-scale installations for review, counterevidence and
self-reflection, and to define the identity recognition of

nln

again.
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(V) Color Lab Exhibition Series

Color research has attracted a lot of attention as it
implies how art and science intersect. Color can be
studied from different perspectives, such as lightwave,
energy fluctuation or calculation of refraction angle
and focus. Moreover, color can also be interpreted as
an emotional prompt, an implication, a cultural symbol,
or a communication tool of some artists. It is known
that man-made glass is a comprehensive material
jointly spawned by science and art. The raw materials,
colors, shapes and processes of making glass are all
closely related to science and technology, and they
continuously grow and change due to the shifting
aesthetic tastes of glassmakers and users. Color and
glass always coexist harmoniously and collide with each

other on the boundary between science and art.

This year, the Shanghai Museum of Glass has launched
the “Color Lab” exhibition series, aiming to tap

deeply into its collections, adopt laboratory-style text
interpretation and exhibition design, and link colors to
glass-making technology and craftsmanship, to highlight
the scientific and technical nature of the exhibits.

The Color Lab: Blue and Color Lab: Green exhibitions
focus on “Blue” and “Green” exhibits respectively,
probe deeply into the popular science knowledge
behind exhibitions, and display the close relationship
between glass and human history, life and technological
development. In the two exhibitions, SHMOG also broke
the inherent concept that only “high-value” exhibits
may be displayed. On the contrary, some exhibits are
particularly common articles of everyday use. However,
the visitors are lack of the relevant recognition of them.
Due to the content arrangement and information
exploration of the “Color Lab” exhibition series, SHMOG
managed to open “a new door for the visitors to refresh
their cognition of the world”, and to better launch

exhibitions for science popularization.

In addition, SHMOG has continued the implementation
and early preparation of the “Annealing” project.

And Song Dong and Yin Xiuzhen are artists invited

to attend the 2021 “Annealing” project. Currently,
preparations for the project are well on track. Due

to the impact of the pandemic and the artists’ high
requirement for and pursuit of works, the exhibition will
be launched upon satisfaction with all the exhibition
conditions, and is expected to be postponed to 2022 to
meet with our audiences.
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CULTURAL &

PUBLIC EDUCATION

ACTIVITIES

SHMOG has launched wonderful cultural and public
education activities in different forms to spread
museum culture and constantly build the museum
lifestyle. Activities of this year give priority to

kids and families, and by perfect content design
and interesting experience, attract audiences to
repeatedly visit SHMOG and jointly explore the
infinite possibilities of glass.

In 2021, SHMOG delivered to audiences more than

300 cultural and public education activities.
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(1) Cultural Activities

1. KMOG Graduation Party
During the New Year’s

holiday of 2021, SHMOG
particularly organized the
KMOG (Kids Museum of
Glass) Graduation Party
open to the public

free of charge for the first time. From January

1st to 3rd of 2021, nearly 2,000 children visited
KMOG, where they visited the hometown of
Bobo&Lili - mascots of SHMOG, explored the
wonderful world of glass together with them, and
gained knowledge while playing. Furthermore,
it’s available to make an appointment for classical
glass experience projects of KMOG, namely, glass
mosaic and glass painting DIY, free of charge.
And 17 DIY activities made over 200 children
enjoy the happiness of closely contacting with
glass. Besides, SHMOG also provided two people
to play the roles of mad hatter and clown to
enliven the atmosphere and interact with children.
Aside from activities in the exhibition hall, we also
collected group photos of children with KMOG
online, and permanently stored stories over the
past five years in the archives of SHMOG. Amid
happy laughter and cheerful voices, KMOG
dropped the curtain of 1.0 and formally said
goodbye to audiences.

2. Travel the World with Bobo&Lili
In the context that the
pandemic has not yet

been curbed, SHMOG
particularly designed a
series of courses titled
“Travel the World with
Bobo&Lili”, which enabled
visitors to travel around
the world virtually together
with mascots Bobo and
Lili. Based on the works
concerning ltaly and Japan collected by SHMOG,
and by virtue of abundant forms like lecturing,
knowledge exploration and DIY workshops,
SHMOG launched diversified courses all day,
which made children gain more understanding of

the world while staying in Shanghai and foster the

mind and feelings that one should be as inclusive
as the vast ocean which admits hundreds of
rivers. In the Italy chapter, SHMOG designed

such activities as an overview of Italian culture,
drawing of Carnival masks and mosaic tiles of
small houses on the color island, and explained
the development of glass art from ancient Rome
to modern lItaly for children. In the Japan chapter,
SHMOG, oriented at the design thought, led
children to manufacture koinobori and draw
glass wind chimes, and narrated the thinking

and creation process of designers for children
based on collections of the new KMOG. During
the summer holidays, 8 “Travel the World with
Bobo&Lili” events were held to enable 117 children
to travel around the world virtually together with
mascots Bobo and Lili.

3. 24H Museum for the National Day Holidays

“24H Museum” ranked to be a brand activity IP
creatively launched by SHMOG for the National
Day holidays this year, which enriched the visiting
experience of audiences by virtue of activity
design targeted four different groups, and
ensured the arrangement of activities all day long.
The One-day Outdoor Party was divided into four
classifications, namely, “Exclusive Art Tour for
Early Birds”, “Little Glass Technicians”, “Spend the
Night with Your Beloved One in the Museum” and
“Immersive Museum Night Tour”.

Therein: “Immersive Museum Night Tour”
introduced the AR game recently developed

and led audiences to freely visit the Museum of
20,000 square meters. In this activity, audiences
“explore” the universe, and may initiate their
“Star Tour” by opening the AR immersive game
in the mini-program of SHMOG. It’s available

for them to trigger stages by scanning the QR
code in the exhibition hall with their mobile
phones. The virtual image Amy is responsible for
providing audiences with the one-to-one guide
and asking them questions, and audiences can
clear stages by answering questions raised by
Amy through careful observation of the exhibits
in the exhibition hall. Whoever passes more than
20 games and collects energies from the five
venues - “metal, wood, water, fire and earth” will
have access to the exquisite and customized prize
- “Energy Treasure Box”. SHMOG took the lead in
launching this AR game based on a mini program
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in Shanghai and even nationwide to make
audiences gain as much knowledge as possible
while visiting the Museum.

4. Experimental Workshop of Sand Casting

holiday this year, SHMOG
cooperated with the
Japanese artist Kazushi
Nakada to launch the
Experimental Workshop of
Sand Casting. It serves as the only experimental
workshop of sand casting open to the public

in Shanghai, where children may have a close
encounter with glass, experience the infinite
enthusiasm of the hot solution at the closest
distance with safety ensured, feel the passion of
glass at the temperature of 1,300° by vision, smell
and audition, and enjoy the unique happiness of
shaping their favored objects into glass works.
Aside from sharing knowledge related to glass
art in this Experimental Workshop, the artist
also taught children how to conduct artistic
creation and training of thought as a new starter,
and enabled them to experience the basic

steps of artistic creation and to yield a sense

of accomplishment of manufacturing works by

themselves.

5. Museum Tent Night
“Museum Tent Night”, a brand activity of SHMOG,

was held again in the brand-new KMOG as
scheduled. On the one hand, the hardware
conditions were improved, such as camping site
and shower facilities of suitable temperature as
well as access to buffet breakfast. On the other
hand, changes also took place in the overnight
accommodation content. For instance, essential
knowledge for field survival was added. We
lectured first-aid knowledge for children, taught
them how to respond to emergencies, and made
them master more practical skills. That’s how
they can better enjoy trips and help each other
lovingly. Now “Museum Tent Night” has become
one of the most popular children-targeted
cultural activities of SHMOG. Over the two
months, 9 tent night activities were organized
with near 200 children involved, which were
highly acclaimed.

[Il. Cultural & Public Education Activities

6. Happy Halloween

The traditional Halloween of Western countries
fell on October 30 to 31, during which SHMOG
was incarnated as “Glass Castle” and prepared
the 2-day special Halloween activities for
audiences, which contained a special tour guide
for Halloween that combined artistic works

of SHMOG with mystery legends to make the
tour more interesting. In the meantime, the

AR interactive game was also introduced to
lead audiences to solve puzzles designed for
Halloween. Besides, the Halloween music was
played in all venues of SHMOG, and the mobile
NPC delivered candies to audiences randomly,
presenting a unique Halloween experience.

Il. Public Education Activities

1. Director’s Salon

“Director’s Salon” is a homemade column
dedicated to deeply interpreting SHMOG.
Taking the perspective of the Director as the
common thread, it invited big names of museums
and other fields to be guests, who, amid easy
conversion, appreciated the scenery within and
beyond the Museum, shared the development
trajectory of the Museum and explored currently
popular cultural issues.

On June 19th, SHMOG planned the Kids Opinion
Leader Forum, a special activity of “Director’s
Salon”, and organized children to talk to the
Director. In the brand new KMOG, the Director
led children to make interaction, exploration and
have fun, asked children to paint their desired
museums freely, and earnestly answered quite a
few naive, lovely and interesting questions raised
by them. This special activity is designed to
make KMOG a cultural field respecting opinions
and natural instincts of children, and a museum

favored by children.

2. Exhibition-related Activities

1). Psychological Workshop: Who Am I?
In the Works from the Clouds, Celebrating 5 years
of “Annealing” Project, the Korean artist Kelvin
Kyung Kun Park demonstrated the circulation

and change between “ego” and “space” in an
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artistic manner. In the image
work - Double Mirror, a pair
of twins walk through the
infinite mirror surface, which
reveals the personality self-
awakening romantically. Who
is whose mirror? I’'m the reality
of myself.

This psychological workshop:
Who Am I? started from the
self-cognition expression

of the artist, and invited the
psychologist Wang Winnie to interpret the works
from a professional perspective as an “Outsider”.
Winnie shared her comprehension from such
concepts as projection, projective identification,
self-concept, self-observation and shadow area of
personality, and jointly discussed opinions behind
the works. Based on works analysis, in addition, the
workshop also helped participants to see themselves
clearly and complete self-observation via tutor-led
practice and by virtue of such tools as “emotional
iceberg” and “500 words of emotion”.

2). Themed Salon of the Women’s Day
- “Lights Penetrating into Life”

During The Light of Life - Pingpo Miao Painting
Exhibition, SHMOG joined hands with Shanghai
Chumang Cultural Media to convene the expert tour
guide and the themed salon - Lights Penetrating
into Life on the eve before the Women’s Day (on
March 7th). Experts and scholars, including Huang
Jingjie and Lei Jia, co-founders of [Walking x
Meeting] project, Zhang Lin, Director of SHMOG,
Jiang Mei, Deputy Director of Shanghai Oil Painting
Sculpture Institute, artist Hu Junjun, and Luca
Zordan, an art historian and curator, were pooled
to explore the existence and life value of Pingpo
female painters as well as the value of ethnic culture
in the contemporary life from the perspective of
women’s consciousness, and to discuss approaches
to protection and inheritance, cooperation between
museums and public service organizations, and

support for the development of folk art.

3). Music Workshop: Hearing Blue:
Harmione of Color

In the color lab, researchers gave priority to color
issues of the research objects. The Exhibition - Color

Lab: Blue - focused on collected works of blue.
Blue glass of different roles was utilized to jointly
narrate legendary stories and core knowledge

in culture, history and science, and to unveil

the spiritual and cultural development behind
objects. As researchers of the color lab had
noted this amazing perception phenomenon, the
young musician and synesthesia artist Lucien
was specially invited to lead us to hear blue and
embrace different visual and auditory experiences
as an “Outsider” by virtue of lecture sharing

and music co-creation. In this workshop, there
were two surprises, in addition to the sharing of
useful knowledge, the “Outsider” Lucien took

his clavichord to the workshop, and enabled
audiences to truly feel the blue charm of music
via live performance. On the other hand, each
audience was asked to take a glass ware from
home that is able to produce the most melodious
sound, and to create a piece of their own blue
music according to questions set by

the “Outsider”.

4). DIY Workshop for Adults: Power of
Resurrection and Rebirth: Making Your Own
Glassy Mistletoe Wreath

In the Exhibition - Color Lab: Green, an

American artist grouped discarded glass bottles
for design and creation, and gave discarded
articles a new life. Oriented at such concepts

as green, environmental protection, recycling

and utilization, the young artist He Xueyu was
particularly invited to lead audiences to conduct
creation via discarded glass bottles. As the
activity encountered Christmas, the artist led
audiences to create glass mistletoe garlands with
their own characteristics by special design. As the
plant language of mistletoe contains the meaning
of resurgence and regeneration, and glass is a
kind of 100% recyclable material, and the creation
of an exclusive glass mistletoe garland may add a
different meaning and atmosphere for Christmas.

3. “On Display Global” Workshop

In order to commemorate the “International Day
of Persons with Disabilities”, SHMOG cooperated
with The Theater of Aviator Body and Heidi
Latsky Dance (HLD) to launch the “On Display
Global”. At the very beginning, “On Display
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Global” was a simple body
sculpture field, which now
has been developed to be
an activity commemorating
the International Day of
Persons with Disabilities
and to express the
description of human
vision as well as the social
concern and appreciation
of physical appearance.

In daily life, people are
usually overwhelmed by
the stereotype of such
elements as physically
disabled (persons) and
performance, and fashion.
However, this performance
made us transcend our first impression and
explore more possibilities. In reviewing, staring or
contacting unexpected bodies, we’re inclined to
participate in discussion and then overturn the
definition of beauty.

The 9 unacquainted participants registering for
this activity via WeChat formed the “flowing
sculpture” via close cooperation upon 3-hour
rehearsal on the current day, and then presented
the formal performance. Due to this “artistic
installation”, the diversity of human body was
explored and displayed.

4. Bobo&Lili Lab
With the opening of the Kids Museum of Glass
2.0, Bobo&Lili Lab formally returned upon

suspension for near two years. In the Bobo&Lili
Lab series this year, “Color Lab” was added to
explore color-related secrets and knowledge via
various experiments, and Color Magician and
Rainbow in the Cup were convened. Besides,
students from the Department of Chemistry,
Fudan University, a long-term partner of this
activity, met with our audiences again, and Funny
Bubbles and Rainbow Snow were held. The
Bobo&Lili Lab series is one of SHMOG'’s popular
public education activities for children, and will
bring more diversified themes and contents for
children in the future.

5. Winter Series Public Education Activities

[Il. Cultural & Public Education Activities

for Children
Since December, SHMOG has launched children-

targeted public education activities in the form
of DIVY. Every week, it encourages children to
make creations manually based on different
themes like science, creativity and process to
deepen their understanding of glass and enable
them to be super masters of glass. On every
weekend, four DIY series courses are initiated

in a timely manner, including but not limited to
manufacturing of sea glass aeolian bells, mosaic
glass jewelry, pasteup creation of colored glass
and special microlandschaft of Christmas. It’s
available for children to know more glass-related
scientific knowledge and manufacture their DIY
works manually, which improves their capacity of
independent exploration and artistic aesthetics
and stimulates their abundant imagination.

6. Etiquette Workshop 2.0

During the 2021 winter holiday, SHMOG
particularly upgraded the “Etiquette Workshop
1.0” and opened two activities of “Etiquette
Workshop 2.0” for children. In addition to the
original knowledge structure of the 1.0 version,
“Etiquette Workshop 2.0” added multiple

links of interactive games, allowing children

to experience daily work of the museum, and
enabled them to apply knowledge concerning
exhibits protection and restoration for actual
uses, growing from “theorists” to “practitioners”.
In attending the activities, children gained more
understanding of tools used for routine exhibition,
attempted to clean exhibits on the exhibition
stand, applied various materials for exhibits
packaging, and experienced the daily work of the
working personnel of the Exhibition Department.
Eventually, children could carry out re-creation via
glass art creation in the way of mosaic, and then

obtain unique works exclusive for them.

7. Special Tour Guides

Since the beginning of this year, SHMOG has
regularly launched special tour guides of different
themes and backgrounds every weekend. Up

to now, there are such tour guide themes as

an overall view of the Museum, glass in ancient

China, Western glass design, glass art in China

2/

28

and the West, contemporary art and glass, profile
on light work process and special tour guide of
children version. The diversified guided tours are
aimed to meet the audience’s diverse knowledge
needs. The guided tours are still available today
and are constantly providing the audience with
humanized public cultural services. And more
than 250 special tour guides have been held
throughout 2021, with over 5,000 audiences
involved.
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COLLECTIONS

() Profile on Collections

As of December 3lst, 2021, the Shanghai Museum of Glass had
owned 3,946 pieces of collections. Among its collection line-
up, there were 104 ancient cultural relics, 1,833 modern and
contemporary works (Including modern and contemporary

glass products, art works and design works), 30 archives and

1,979 auxiliary exhibits.

In addition, 2021 leased exhibits were housed here, including

199 ancient glass collections, 1 contemporary art piece and 1

high-tech glass product. As
of December 3lst, 2021, the
SHMOG had held a total of
4147 collection pieces. Below
is a list of collections:

Meanwhile, for the
purpose of guaranteeing
safety of collections to

the utmost, the Shanghai
Museum of Glass has
covered artwork insurance
in China Ping An Insurance
Co., Ltd for all internal
collections and exhibits in
temporary exhibitions.

52

Number of
Exhibits
Total Leased Exhibits 201
Ancient Glass 199

Contemporary Artworks

High-tech Glass Products

Total Number of Own Collections: 3946 Pieces

Type Name Material Subtype Quantity
Chinese Ancient Glass 71
Type 1 |Ancient Relics Glass
Western Ancient Glass 33
Works
(Including Glass Art/ 1686
Glass Design/Industrial Artware)
Modern & Installatf\l/lc;rlzr(igg;nposme 66
Type 2 |Contemporary
Works Paintings 34
Others Images 45
Multimedia 2
Archive Books /
Type 3 Documents Papers
Archives 23
Models 9
Tools 74
. Real Objects 1795
Auxiliary .
Type 4 I Comprehensive
Exhibits .
Specimens 31
Videos 64
Interactive Multimedia 6

2021 ANNUAL REPORT



Coupled with the ongoing museum business, the number
of its own collections is steadily on the upswing. Based

on its own characteristics, the Shanghai Museum of Glass
has always adhered to the theme of glass, to collect glass
artworks and contemporary artworks in an orderly manner
each year, which fertilizes the array of contemporary
museum collections. Some examples of new collections in
2021 are as follows:

1. Artist: David Schnuckel

Work: Porous Blossom

Size: 36cm (Height), 7cm (Diameter)/20cm
(Height), 5cm (Diameter)

Material: blown glass and paper

Year: 2017

The work comprises two pieces like standing cups
containing words on a crumpled paper. Those words
are expressions based on time, and are marked
repeatedly by letters. They also represent the
soliloquy of the artist and are further placed in the
protective glass objects.

2. Artist: Xu Zheyu

Work: No. 314
Duration: 716"
Type: Video
Year: 2020

In No. 374, a dead rabbit is reduced to be a model
manipulated by others. In the hand of the puppeteer,
the rabbit changes its postures constantly. The
standing posture and actions of its arms and

legs remind us of the personified rabbit image in
animated cartoons, rather than a living animal. In the
close-up shots, its eyes and furs seem vivid, which
makes us doubt whether life is a kind of spontaneous
existence. The vitality demonstrated by the hands of
the puppeteer forms a sharp contrast with the death
state of the rabbit. In watching the weird picture,

we cannot help getting involved in the eddy of life
and awareness relationship, and further encounter

a series of questions, such as what is manipulating
the rabbit. Whether the actions presented in front

of us completely depend on the awareness of the

puppeteer, or partially rest with the possibilities

IV. Collections

and limitations generated from the residual life
characteristics of the rabbit? If life is the only
carrier of consciousness, after a creature loses
his/her/its life, whether feeling, memory, emotion,
judgment and self-awareness that constitute
consciousness will disappear thereafter? Aside

from life, what is taken away by death?

3. Artist: Yin Xiuzhen

Work: Blending Instrument - Ruler No.2
Size: 40.5cm * 90cm * 2cm
Year: 2017

Material: ceramics and ruler

Like the last link of a ceremony, the artist
deliberately challenged porcelain, which is
dubbed as the perfect material since antiquity.
An iron ruler was placed in the embryo soil to
generate huge cracks - absolute defects in

the traditional handicrafts. In the Ceremony
Instrument series, strength is generated from little
erected ruins. Similarly, cracks existing on the
Blending Instrument are the best manifestation
of inner power. In the works of Yin Xiuzhen,
the entanglement among individuals, era and
collectives always exists, so does the deeply
hidden tension. However, whether the vitality
generated from the hard works represents the
start of a matter or the ending of a status
remains ambiguous.

4. Artist: Tang Chao

Work: Shimmer,/ Shimmer- Rama,/ Shimmer-
Worker Bee/ Shimmer- Intermitten

Duration: 740” / 2°05” / 2'46” / 1127

Type: single channel video, color, sound, 4K

Year: 2021

In the series works of Shimmer, mainstream
online maps and consumption and review
websites are taken as carriers, where the artist
sets multiple virtual locations, and stretches out
the real or imagined space depth on this basis.
It’s available for audiences to locate and “visit”
every place according to the key words offered
by Tang Chao, and view various painting and
image works on corresponding homepages;
alternatively, they may achieve switch in different
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fields via navigation and find
trivial things that gleam in

our daily life. From natural
creatures like flowers, worker
bees and lannerets over the
Alps, to invention structures in
the human world represented
by traffic flow, neon lights

and religious venues, works of
this series jointly present the
grotesque painting of night walk. Wandering in the
virtual world, Tang Chao writes the preface into a
prose, which is extremely incompact in structure and
hard to be judged. Seemingly being overwhelmed
by trivial matters, individuals gradually become
uneasy in such a context, which indirectly reveals the
transformation of the existing environment to the
discrete state of deep immersion in nature, electronic
images and power systems.

(I1) Works Lending

In 2021, SHMOG enabled its collections to “go out”

in the way of lending for exhibition. The cross-
border cooperation with institutions in various fields
breaks through the inherent exhibition space of
SHMOG’s collections, results in the sharing of cross-
border resources, and enhances the transmission of
collections’ information. The details about collections
lent out in 2021 and relevant exhibitions are briefed
below:

Institution: Guangdong Shunde HE Art Museum

Exhibition: Beyond - Tadao Ando and Art

Duration: From March 30, 2021 to September
30, 2021

Work: Ando Vase

Designer: Tadao Ando / Design Brand: Venini

Institution: Being Art Museum

Exhibition: Pass The Flame - Exhibition of
Chinese Traditional Crafts

Duration: From June 12, 2021 to July 25, 2021

Work: Stele

Artist: Liu Jianhua

Institution: Glow Shenzhen

Exhibition: Glow Shenzhen 2021 - Time as
Shadow in Futian

Duration: From December 18, 2021 to
February 28, 2022

Works: Universe Boat, Artist: Li Zhenning

Alicudi, Designer: Studio Formafantasma

Glass Microbiology, Designer: Luke Jerram

Thaw, Artist: Sibylle Peretti

Blank, Designer: Saburo Sakata

Rosaline, Artist: Amber Cowan

(I1D) Collection-related Publication:
SHMOG Collection Catalogue

The 10th anniversary of SHMOG ran into its
publication of SHMOG Collection Catalogue,
which looks back and presents its collection,
display and study over the past decade. The
Catalogue is made in Chinese and English, and
of 344 pages with a total number of words up
to 40,000. Upon consideration of the reading
experience of audiences and their pursuit for
interpretation of exhibits, the Catalogue refers
to 120 collections, and describes the collection
trajectory and system of SHMOG. The 120
collections cover Technology, Art and Design,
and get more than 100 authors involved with
chronological space close to 60 years. The
Catalogue includes the SHMOG Collection
Overview as well as the basic information and
elaboration of the 120 collections.
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(1) Composition of SHMOG’s

40 Liang zanhao | Technician of ‘Let’s talk glass’
41 Chen Caiyun | Technician of ‘Let’s talk glass’
42 Xiacrng(leigng Technician of ‘Let’s talk glass’

Liu Xiaging 2021/7/18 quit

Ma Sijia 2021/7/18 quit

Zhao he 2021/7/18 quit

Shen Fangging

2021/7/30 quit

Shen Chenghe

2021/7/31 quit

Sun Lijing

2021/8/15 quit

Guo Ruoyun

2021/8/17 quit

Jiang Cuiyang

2021/8/17 quit

Wang Zhiying 2021/9/8 quit
Yu Liang 2021/9/21 quit
Shen Weijie 2021/11/21 quit
Jenny Yang 2021/12/1 quit
Curt Huang 2021/12/5 quit

(IV) Interns and volunteers

All the volunteers and interns made their own
contribution to the daily work, maintenance and
operations of the Shanghai Museum of Glass in 2021
We'd like to avail ourselves of this opportunity to
express our sincere gratitude.

List of interns:

University Name RERalEiHE Ol
Interns
Berklee qulege of Song Errui Content Team
Music
Shanghai Business . HR &
School Wang Yichen Administration
Shanghai Bangde . . .
College Lu Tingting Operation
Shanghai Bangde Chen Zhuyi Operation
College

9 Chen Xinran Department Assistant
Board of Directors
10 Gong Jiwen CFO
The Board of Directors of SHMOG is chaired by Zhang ) . )
n Zhang Ming Financial Manager
Lin, with Xue Jian, Zhang Jie, Tilman Thurmer and Wang
Qin as directors. The board of directors holds meetings 12 Wang Jini Accountant
regularly and make major decisions on work reports, ]
13 Gu Yongming Accountant
annual audits, financial report audits and development
of the museum. At the same time, it also has a board 14 Kiran Ji Executive President Assistant
and HR Manager
of supervisors to supervise the work of the board
of directors. 15 Xu Hejun Operation Assistant Manager
16 Lu Tingting Ticket Service Manager
(Il) Details of SHMOG staff and 17 He Wen Senior Operation
. . Commissioner
supporting service staff
. Senior Operation
18 Chen Jiaxing o
Commissioner
Total number of employees 42 19 Ding jiongyu Operation Commissioner
Professional composition 20 Fu Yuntian Operation Commissioner
. Number of Designer of Glass Creative
21 Dou Zhen
Types of profession professionals Centre
Manager of Food and
Service and production staff 10 22 Tang Hao Beverage
(basic operations)
23 Su Yequn Operation Commissioner
Technicians 13
24 Lu Wenaqi Chef
Financial staff 4
Guan
25 . Cleaner
Management and 15 Fengying
administrative staff 26 Hang Zhentian Cook
Total 42 Wang
27 Xianfang Cleaner
28 Wang Director of Operations
Jianmin Support
(I11) Staff structure & °p
(as of December 31, 2021) 29 QuBo IT Manager
Huang .
30 Yonghong Electrician
S A R 31 Cao Xiaowei Maintainer
. Chairman and Executive : o af ,
1 Zhang Lin President 22 Wang Qin Director of ‘Let’s talk glass
Brand
2 Zhang Jie Director Teng . - ,
33 Yuanyuan Designer of ‘Let’s talk glass
3 Yu Xu Chief Supervisor ] ]
34 Zhou Wanxin | Designer of ‘Let’s talk glass’
Manager of Academic
4 hye Y:
Cathye Yang Research 35 Xi Shijie Designer of ‘Let’s talk glass’
5 Sherry Shao Manag(e)r of Nfsw Media 36 Meng Yu Product manager of ‘Let’s
peration g talk glass’
6 Anna Wang Marketing Event Executive 37 Wang Yi Graphic Designer
7 Ruan Shuai BD Manager 38 Sun Zaijian | Technician of ‘Let’s talk glass’
8 Xu Jizhe Exhibition Supervisor 39 Chen haixing | Technician of ‘Let’s talk glass’

V. Personnel
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In addition, the Shanghai Museum of Glass received a
number of volunteers from all walks of life as well as the
following institutions: Shanghai University of Medicine
& Health Sciences, Shanghai University of Finance and
Economics, Shanghai Normal University and Shanghai
University. There were 725.5 voluntary hours in all.

For further information, refer to the following list of
volunteers in random order:

Nong Yule, Liu Zhen, Huang Jiawei, Guo Ziheng, Wang
Yan, Ni Tiantong, Zhang Xuan, Zeng Zigian, Zhao Qiyue,
Wang Xinyi, Jin Yuchen, Zhu Zhirong, Li Jiawen, Zhao
Yinpei, Xu Linyu, Yang Yu, Yan Yingxin, Nie Yichen, Yao
Xinyuan, Zhong Ruiyu, Huang Zhen, Rui Jiaying, Wang
Wenting, Cui Zhipeng, Tang Shuang, Fan Jinglu, Qian
Xinran, Feng Yiting, Li Qingfang, Wang Jiamin, Han
Qiyue, Gu Yichen, Lu Yichao

For further information, refer to the following list of part-
time in random order:

Zhang Yiyan, Wang Chenyu, Xu Jing, Yu Tianwei,

Xu Dandan, Wang Dingyi, Zhu Yanhui, Yao Yechun,

Cao Yifan, Yan Xinyi, Hu Wenjie, Zhou Xinhang, Hu
Shangcheng, Shi Jiayao, Xu Jiayi, Luo Meiqi, Zheng
Yuxin, Dong Xuannan, Lou Tianyang, Shen Jie, Hong
Kang, Gong Chenyi, Xu Haiyang, Ma Xiaowen, Gao
Yihan, Shen Ning, Zhao Shenger, Zhang Yanyan, Chu
Qiang, Gu Jiayun, Zhao Jingwen, Shi Nuo, Fu Congliang,
Qian Xinyan, Fan Xiaoyan, Huang Jiayin, Hou Pulian,
Song Jia Wen, Wang Dong, Gao Wanting, Chen Linxin,
Peng Yiling

2021 ANNUAL REPORT



A
SRS

(—) « 2021 FEWACHR

2021 F 1B 1BE2021F 128318, BER
IBEMERITSUWALN 140,108 A, BYIEIIE
WA 13,817,579.84 JT. Lo, EWBIRBUIA
A 313,445.85 75, EMUIAN 392,789.19 7T, =
WARN 15,257,943.38 7T,

EEBIEEYEEN—TIFEEBYIE, 2021
FREBR SHABNS T =S RNBMANR
BH 7341285 5. &Y, BAISIR 2021 FER
F8, @, WFBESIIATESSANED B
S5, RBRZRARNE .

VI

FINANCIAL REPORT

(1) 2021 revenue report

There were a total of 140,108 visitors to Shanghai
Museum of Glass in 2021. The ticket proceeds
thus obtained stood at RMB 13,817,579.84. In
addition, museum service revenue was RMB
313,445.85 and other revenue from operation of
Shanghai Museum of Glass was RMB 392,789.19.
Total revenue was RMB 15,257,943.38.

As a non-state-owned museum, Shanghai
Museum of Glass continued to receive donations
fromm government departments and all walks of
life, amounting to RMB 734,128.5 in 2021. The
donators are expressly listed below. Meanwhile,
we’d like to avail ourselves of this opportunity

to express our sincere gratitude to government

departments and all walks of life.

the following sheet:

(I1) 2021 expenditure

The total expenditure of the Museum amounted to RMB
15,233,310.29 in 2021. For further information, refer to

Including:
Baoshan District Human Resources 10,000
Shanghai Employment Service
Center for the Disabled 14,128.5
Shanghai Science and
Technology Committee 260,000
Baoshan Saence.an.d 30,000
Technology Association
Shanghai Municipal Adml!'nstratlon 300,000
of Culture and Tourism
Digital Project of Museum Park 120,000

Hep:
RUANTR 10,000 (D) « 2021FEZHIER
ERERAR AR S P 14,128.5 2021 FEBYIEZ H ST 15,233,310.29 7T, BE{ABBME
ERRE 260,000 o
SWLRD 30,000 AR 3,661,894.67
FEYRE 300,000 B A 1,008,629.41
BRESUERRE 120,000 L AR 55 2% 1,589,701.24
RUERMZEA 3,457,679.19
PERBEYEEBESURRBINHM =R I
BIEBY, oIS IEAE DR B EA AR SBAR R 21105,923.7
LN, 2021 5, NEYERENEXIZEEWY e ER 3.408,850.46
16,277,484.03 7t, BEAUT:
Bz 631.62
EXEEWA:
(BfI: Jo)
Hop: X85 10,560,640.08
=N 3,442,171.45
mizE R WAEE 2,274,672.5

BNE MERES

In addition to good reputation and benefits, Shanghai
Museum of Glass made its own contribution to the
economic benefits of other workplaces in the Park. and
the Park rang up sales of RMB 16,277,484.03 in 2021 in
terms of supporting facilities (see the following sheet):

Revenue of supporting
facilities (Park):

Including: Cultural and

; 10,560,640.08
creative products
Catering 3,442171.45
Marketing activities and 2.274.672.5

property rental
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Labor costs 3,661,894.67
Depreciation expenses 1,008,629.41
Property service expenses 1,589,701.24
Exhibition expenses 3,457,679.19
Exhibition design expenses 2,105,923.7

Daily operating expenses 3,408,850.46

Taxes 631.62
(Unit: yuan)

2021 ANNUAL REPORT
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PROSPECTS FOR 2022

SHMOG remains committed to the mission
of “sharing infinite possibilities of glass and
creating the museum lifestyle”. In pursuit of
this mission, in 2021, SHMOG has launched
new projects, exhibitions and activities,
generated a lot of “new antennas”, and

fully leveraged the communication and
exchange role of cultural platforms to make
glass experience more active dialogue and
two-way contact with various cultural fields,
develop a diverse, equal and inclusive cultural
zone, establish links with more cultural and
artistic classes, and incorporate the “museum

lifestyle” with every aspect of museum work.

2022 will encounter the 11th anniversary of
SHMOG. It’s definitely not easy for SHMOG,

a non-state-owned museum, to maintain
continuous and sound development. In the
future, SHMOG will continuously focus on the
mission of “sharing infinite possibilities of glass
and creating the museum lifestyle”, integrate it
with every aspect of museum work, and strive
to provide audiences with high-quality cultural

products and spiritual enjoyment.

As an international community-based
museum, SHMOG will unceasingly give
attention to environmental protection, a
theme closely related to human destiny. Next
year, we will take well-targeted measures
against issues like global warming and carbon

emission. By virtue of the opportunity of

square transformation, we will initiate the
project named “100%”, impart knowledge
concerning environmental protection to

the public in a non-profit, amicable and
interesting way by transforming containers,
and encourage the public to respond to this
global issue jointly. In the meantime, we will
cooperate with Forest City Studio to put
green plants on the square. Indigenous plants
will be introduced to carry out the local
natural education, and to make the public
observe the natural ecology around them.
Furthermore, SHMOG will carry out a series
of industrial heritage studies and oral history
projects, clarify relevant document literature
concerning its predecessor - Shanghai
Glassware Factory, and conduct an interview
with related figures, thus laying a solid
foundation for the history accumulation

of SHMOG.

As to the public services, SHMOG will embrace
online means as it did before, and launch an
online store based on the digital platform.

As such, audiences intending to visit SHMOG
may directly purchase tickets at mobile

phone client, or select their favored cultural
and creative products at home, breaking the
physical boundary of museums, and making

museum culture within its reach.

May we see SHMOG become more viable and
hopeful in the coming 2022!
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